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(vi) Universe

(vi1) Sample Unit.

2. Define Marketing Rescarch. What 1s its
importance, nature and scope.

3. What is the role of Marketing Research
agencies, m the context of MR in India ?
4. Explain the organization of MR Department.
5. Discuss the process of development of
‘Research Proposal. How is it important ?
6. Explain different types of Research designs in
detail.

7. Differentiate between Sampling and Non-
Sampling Errors.

8. What is the importance of preparation and
presentation of Research Report ?
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1. Define the following :

(M
(i)

(iii)
(iv)

v)
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Product Research

Advertising Research

Sales and Marketing Research
International Marketing Research
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